Helene York, Director, Strategic Initiatives, Bon Appetit Management Company, and Director, Bon Appetit Management Company Foundation
 
Mark Bittman, New York Times, described Bon Appetit Management Company as “the most-principled food service company in the nation.” As director of strategic initiatives, York develops and oversees implementation of the company’s environmentally and socially responsible commitments, supporting chefs in their 400-plus cafes in 31 states. The commitments include sharply reducing greenhouse gas emissions associated with Bon Appétit’s food service operations, serving meats raised without sub-therapeutic antibiotics, promoting humane certifications in animal husbandry operations, and actively embracing local food from small producers, a commitment the company made in 1999. She’s won several awards for her industry leadership to promote sustainable seafood and has just launched Bon Appetit’s “Fish to Fork” program to promote seasonal, responsible seafood from wild and farmed sources in the United States.
 
As director of the company’s educational foundation, Helene has forged alliances with scientists and NGOs since 2005 to provide the intellectual framework for Bon Appetit’s initiatives and to educate chefs and consumers about how their food choices affect the global environment.
